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Memes - Delivery Systems for Narratives

• Memes ≠ Jokes - they are story fragments (hero, villain, crisis, solution)

• Visual + textual - evoke cultural (ideological) narratives



Czech Meme Examples
Blending into existing cultural stereotypes 
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Contextual Meaning of Memes

• A meme works only when it meets 
a receptive mental model

• Meaning depends on prior 
priming: cultural references, 
grievances, identity cues

• Online communities -> Target 
groups -> Echo Chambers





It’s about Repetition

• Mere-Exposure Effect (Zajonc, 1968): Repetition increases liking and 
believability

• Confirmation bias: The brain mistakes ease of processing for truth and 
safety

• Propaganda doesn’t need to convince—just to feel familiar



Familiarity Becomes Truth
Through Amplified Repetition

Dechêne et al. (2010) : “The Truth About the Truth: A Meta-Analytic Review of the Truth Effect”
DOI: 10.1177/1088868309352251
- A meta-analysis showing that repetition reliably increases perceived truth across 51 studies.

Pennycook, Cannon & Rand (2018): “Prior Exposure Increases Perceived Accuracy of Fake 
News”
DOI: 10.1037/xge0000465
- Demonstrated that just one prior exposure to a fake news headline increased its perceived 
accuracy, across political affiliations.

Fazio et al. (2020): “Knowledge Does Not Protect Against Illusory Truth”
DOI: 10.1037/xge0000723
- Showed that even people who know a fact is false are more likely to believe it after repeated 
exposure.

https://journals.sagepub.com/doi/10.1177/1088868309352251
https://psycnet.apa.org/doiLanding?doi=10.1037/xge0000465
https://psycnet.apa.org/doiLanding?doi=10.1037/xge0000723


Same Story, Replicated

• Identical memes reposted 
across platforms

• Repetition across media 
creates perceived consensus 
and familiarity

• Visual slogans migrate from 
screen to street (e.g., “Czech 
Gov = Ukrainian Puppet”)





Method(s): OSINT Data Analysis
Quantitative Narrative Research

Goal: Map how narratives are replicated and scaled

Sources: Facebook, Telegram, Twitter/X, Disinformation websites

Collection: OSINT scraping of memes, videos, text posts

Analysis Tools:

•NLP: Entity Extraction, Narrative classification (anti-Ukraine, anti-EU, etc.)

• Image Analysis: Narrative Detection in Memes

•Network graphs: Amplifier core detection



Narrative Classification -> Volume Over Time



Who is the OG? What’s the Aim?



Network Analysis



Cross-channel Propagation and Amplifiers



Generative AI - New Attack Vector



Generated Memes
Culture-specific!
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Data Poisoning
Propagating Narratives into LLMs



Data Poisoning
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